35-49 Building and growing

Audience highlights®
67% are families

42% have a household income over $100,000 pa

More likely to purchase whitegoods, cars and computers in the next 12 months

Gender’

52% Female 48% Male

Household income’

S0 to 539,999

540,000 to 569,000

570,000 to 599,000

5100,000 to $140,000

5140,000+

Don't know

Lifecycle’

25-54 Our core audience
18-24 Just starting out
25-34 Getting established

50-64 Sound and secure

&5+ Downsizing

Like to know more? Call REA Group Media on 1300 134 174

67% Families

Work status”

17% Couples 9% Singles 7% Other

Occupation’

REA sifes visited”

@ realestate.com.au - Buy
@ realestate.com.au - Build
@ realestate.com.au - Renovate

0 realholidays.com.au

Socio Economic Profile’

44.5% of our audience falls within
the 4B sodio economic bracket

Attitudinal Profile’

Professional

Think it is important to recycle

Manager { Administrator

Check the internet toplan a trip

Home duties

Plan for the future

Clerk

Salesperson / Personal service
work

Labourers and related

M 60% Working full time Trades and related

W 23% Working part time Para professional

17% Mot warking Plant and machine operator /

Driver

Other

PUFChGSG infeni Wiihln next ] 2 monihs’ More likely than the general population to purchase

56% | moare likely to change internet service providers in the next 6 months
549% | more likely to change mobile' providers within the next 6 months
839, | a plasma TV.in the next 12 mo

31% | a car in the next 12 months

25% | a computer in the next 12 months

Interested in no frills / cheap
airfares

Believe now is a good time to
invest mare

Say ads prompt me to search the
internet

Media consumption”

34% | Heavy internet consumers 20+ hours perweek
38% | Medium internet consumers 9 - 20 hours per week
32% | Heavy magazine consumers 16+ issues per month

28% | Heavy commercial TV consumers 17+ hours per week

Geographic location”




