50-64 Sound and secure

Audience highlights

73% find computers and fechno|og)f makes life easier
34% have o household income over $100,000 pa

69% are medium or heavy internet users

Gender’

¢

55% Female 45% Male

Lifecycle’

20% Families 46% Couples

Household income’ Work status”

50 to 539,999
540,000 to 569,000
§70,000 to $99,000
5100,000 to 5140,000
5140,000+

Don't know

W 41% Working full time
W 25% Working part time
34% Mot working

-

29-54 Qur core audience
18-24 Just starting out
25-34 Getting established

35-49 Building and growing

&5+ Downsizing

'Like to know more? Call REA Group Media on 1300 134 174

i

14% Singles 20% Other

Occupation’

REA sites visited

@ realestate.com.au - Buy
@ realestate.com.au - Retire

@ realholidays.com.au

Socio Economic Profile’

38.3% of our audience falls
within the AB socio economic
bracket

Attitudinal Profile

Professional

Check the internet to plan a trip

Manager / Administrator

Concerned for the environment

Home duties

Clerk

Salesperson / Personal service
work

Find computers and technology
make life easier

Prefer ads that give me a price

Excersise regularly

Labourers and related

Trades and related

Para professional

Retired

Other

PUI‘ChGSG infeni Wlihln next ] 2 monihs" More likely than the general population to purchase

Use mobile phone more than
home phaone

Media consumption”
33 % | Heavy internet consumers 20+ hours per week
) 2
36% | Medium internet consumers 9/- 20 hours per week
2
33 % | Heavy news paper consumers 8+ issLes per week
) pap P

35% | Heavy commercial TV consumers 17+ hours perweek

Geographic location”




