65+ Downsizing

Audience highlights
60% are female
55% like to try new and different products

28% are heavy internet consumers

Gender

o

&0% Female 40% Male

Lifecycle’

6% Families 25% Couples

Household income’ Work status’

50 to 539,999
540,000 to 569,000
$70,000 to §99,000

£100,000 to 5140,000
§140,000+

Don't know

W 7% Working full time
M 11% Warking part time
B2% Mot working

25-34 Our core audience
18-24 Just starting out
25-34 Getting established
35-4% Building and growing

50-64 Sound and secure

o~
Like to know more? Call REA Group Media on 1300 883 240

i¢ 1

58% Singles 11% Other

Occupation’

REA sites visited”
@ realestate.com.au - Buy

@ realestate.com.au - Retire

@ realcommercial.com.au

Socio Economic Profile’

Van\ ®J

36% of our audience falls within
the AB socio economic bracket

Attitudinal Profile’

Professional

Retired

Other

PUthISG infeni Wlihln next ] 2 monihs" Mare likely than the general population to purchase

Chack the internet to book a
trip

Get pleasure from their garden

Like to try new and different
products

Go for the finer things in life
Like to try new food products
Like to look stylish at all times

Media consumption”

internet consumers 20+ hours
38% | Medium internet consumers 9 - 20 hours per week
36% | Heayvy magazine consumers 16+ issties

37% | Medium magazine consLimers 7-15 issLies

Geographic location”




